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History

In 1870, Simon
Goudsmit opens a
small furnishings shop
In Amsterdam.




History

In 1914, the first department store in the Netherlands opens its doors: de

Bijenkorf on Damsquare in Amsterdam
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Den Haag
Rotterdam
Eindhoven
Arnhem
Utrecht
Amstelveen

Groningen, Breda,
s {ertogenbosch

Enschede

Maastricht



de Bijenkorf mission statement

“De Bijenkorf is the leading

department store in the Netherlands.

with passion for our customers, we

make every visit an experience to remembero.



@ brad

A Customer-focused
De Bijenkorf is dedicated, servicaninded and knowledgable.

A Inspiring

De Bijenkorf is innovative and surprising

A Stylish

De Bijenkorf is special; rich in tradition and modern

A Premium
De Bijenkorf is luxureus and desirable



@ vaues

A Passion for customers
A Continuously innovating
A Taking responsability

A Teamwork
A Open to change

A Respecting each individual



de Berkorf facts

A 120.000 square feet shopping floor

A300.000 actual SKU®6s |

A 4.000 employees

A 25.000.000 visitors a year




Organization Maxeda

Department stores DlY
de Bijenkorf Praxis
Formido

Vroom & Dreesmann _
Brico

maxeda

a passion to serve

Specialty stores
Schaap & Citroen jewellers

Fashion stores

M&S Mode
Hunkemoller

Claudia Strater  (until 2009)



de Bijenkorf

Marketing and CRM



Specials

A Drie Dwaze Dagen DWAZE
, DAGEN
A Maffe Marathon

A Sint Nicolaas and Christmas

A Webshop deBijenkorf.nl




de Bijenkorf )



Saving campaign

Customers collect credit by buying several times
during the campaign.

Il n the | ast nfinisho weekend
spend the saved Obonusao.
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exclusisvs koopavend op 31 maart 2009, '/‘;" %

* Bastadan kan alksen tidens de fnish op zaterdag 11 apnl 2006 Alesn n Amstardam en
N anze orfine shop kan nog bestcad worden op 2andag 12en raandag 13 aprdl 2009
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de Bijenkorf Magazine

Every month
Circulation: circa 800.000

Inspiring, surprising and innovative




