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History

In 1870, Simon 

Goudsmit opens a  

small furnishings shop 

in Amsterdam.



History
In 1914, the first department store in the Netherlands opens its doors: de 

Bijenkorf on Damsquare in Amsterdam

1926: Den Haag

1930: Rotterdam

1969: Eindhoven

1975: Arnhem

1987: Utrecht

1988: Amstelveen

2001: Groningen, Breda, 

sô-Hertogenbosch 

2002: Enschede

2003: Maastricht



De Bijenkorf is the leading 

department store in the Netherlands. 

with passion for our customers, we 

make every visit an experience to rememberò.

de Bijenkorf mission statement



Our brand

ÁCustomer-focused
De Bijenkorf is dedicated, service-minded and knowledgable. 

Á Inspiring
De Bijenkorf is innovative and surprising

ÁStylish
De Bijenkorf is special; rich in tradition and modern

ÁPremium
De Bijenkorf is luxureus and desirable



Our values

ÁPassion for customers

ÁContinuously innovating

ÁTaking responsability

ÁTeamwork

ÁOpen to change

ÁRespecting each individual



Á120.000 square feet shopping floor

Á300.000 actual SKUôs 

Á4.000 employees

Á25.000.000 visitors a year 

de Bijenkorf facts



Organization - Maxeda

Department stores

de Bijenkorf

Vroom & Dreesmann

Fashion stores
M&S Mode 

Hunkemöller

Claudia Sträter (until 2009)

DIY

Praxis

Formido

Brico

Specialty stores

Schaap & Citroen jewellers



de Bijenkorf

Marketing and CRM



Specials 
Á Drie Dwaze Dagen 

Á Maffe Marathon 

Á Sint Nicolaas and Christmas 

Á Webshop deBijenkorf.nl





Saving campaign 

Customers collect credit by buying several times  

during the campaign.

In the last ñfinishò weekend, the customer can  

spend the saved óbonusô.



de Bijenkorf Magazine

Every month 

Circulation: circa 800.000

Inspiring, surprising and innovative


